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1. Executive Summary 
Interest in crowdfunding is rapidly growing, and investment crowdfunding is nearing legalization in the US. 
Funding Launchpad recently completed a consumer research study on crowdfunding. Here are the highlights:  
● A majority of consumers polled are aware of crowdfunding (55%).  
● Of aware consumers, about half have contributed to a crowdfunding campaign (46%). We expect this 

figure to rise as consumers become more familiar with crowdfunding, and as the variety of campaigns to 
contribute to grows. 

● A very small number of crowdfunding platforms dominate the landscape. While the leading platforms of 
this field may change, crowdfunding is likely to remain a “winner-takes-most” environment.  

● Consumers with more prior exposure to crowdfunding have a greater interest in investment 
crowdfunding.  

● A majority of consumers expect to invest a relatively modest amount (under $1,000) in two to four 
projects per year.  

● Campaigns that offer both rational and emotional incentives to invest are most likely to succeed.  

2. Research Overview 
Consumer, media, and political interest in crowdfunding has increased tremendously over the last few months. 
Contributions to donation-based crowdfunding platforms are on the rise and individual campaign records have 
been repeatedly shattered. A House of Representatives bill which would effectively legalize investment 
crowdfunding was first passed in November 2011.  After temporarily stalling in the Senate, the issue was 
address again as part of the JOBS bill and was ultimately approved by both houses of Congress on March 27, 
2012. President Obama has previously endorsed the passage of investment crowdfunding legislation. This 
political activity, combined with some record breaking donation-based crowdfunding campaigns, has caused 
crowdfunding mentions in the press to explode in recent months.  

The purpose of this research is to understand consumer awareness and interest in investment crowdfunding. The 
research findings are based on 227 consumer interviews collected via the Internet between March 4 and March 
11, 2012. Participants were recruited primarily via Funding Launchpad’s founders’ social networks, Internet 
message boards, word-of-mouth, and other digital recruitment tools.  

3. Background 
According to Wikipedia: 

Crowd funding (sometimes called crowd financing, crowd sourced capital, or street performer protocol) 
describes the collective cooperation, attention and trust by people who network and pool their money 
and other resources together, usually via the Internet, to support efforts initiated by other people or 
organizations. Crowd funding occurs for any variety of purposes, from disaster relief to citizen 
journalism to artists seeking support from fans, to political campaigns, to funding a startup company, 
movie or small business or creating free software.  

A. History  
Crowdfunding is not new. Early examples include the Irish Loan Fund1, started by Jonathan Swift in the 1700s, 
and the March of Dimes in the 20th century2. More recently, crowdfunding had a monumental impact on politics 
by driving Howard Dean's - and then Barack Obama’s - approach to fundraising. Collecting smaller sums of 

                                                
1 http://mashable.com/2011/09/15/crowdfunding-history/  
2 http://www.forbes.com/sites/davidcoursey/2011/11/08/crowd-funding-an-option-for-start-ups/ 
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money from a large number of donors not only generated a big pool of cash but also a deep well of emotional 
investment from those voters.3  
The emergence of social media and other online communities spawned a new generation of crowdfunding.4 
Social media allows consumers and small businesses to build and communicate with their personal and 
professional networks - as well as communicate with other like-minded people around the world - very 
inexpensively. The result is an explosion in the number of crowdfunding platforms, dollars pledged, and 
consumer and media attention. 

          Number of Crowdfunding Sites Launched Per Year5          Number & Location of Crowdfunding Sites5 

  
Kickstarter Dollars Pledged by Month5 

 
Worldwide Google Trends for “crowdfunding” as of March 26, 2012 

 

                                                
3 http://www.nytimes.com/2008/08/24/weekinreview/24kershaw.html?_r=1  
4 http://www.thecaliforniabusinessattorney.com/2011/11/18/crowdfunding-and-social-media-is-it-a-symbiotic-relationship/ 
5  Crowdsourcing.org 
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B. Crowdfunding Models 
Crowdfunding takes several forms: 
● Donations-based crowdfunding: Contributors donate towards a creative, community, or business-

oriented project in exchange for tangible, non-monetary rewards such as an ecard, t-shirt, pre-released 
CD, or the finished product.6 Donation-based crowdfunding platforms include Kickstarter and 
IndieGoGo.  

● Microfinance: Contributors align to provide financial services to low-income clients, including 
consumers and the self-employed, who traditionally lack access to banking and related services.7 
Kiva.org is a prominent microfinance platform.  

● Peer-to-peer (or social) lending: A method of debt financing that enables individuals to borrow or lend 
money without the use of an official financial institution as an intermediary.8 Examples of lending 
platforms include LendingCircle and Prosper.  

● Investment: Contributors earn securities – equity, debt, or revenue sharing – in exchange for their 
contributions. Investment crowdfunding is generally considered illegal in the US9 but is an emerging 
option in the UK (Crowdcube), the Netherlands (Symbid), Australia (ASSOB), and elsewhere. 

4. Key Findings 

A. More than half of consumers polled are aware of crowdfunding  
Crowdfunding has recently experienced a significant increase in both contributions and media coverage which 
has likely had a profound impact on consumer awareness. We found that more than half of respondents to our 
survey (55%) are aware of crowdfunding.  

Insight: All signs point to an awareness of crowdfunding continuing to grow at a rapid rate. Over time this will 
generate an influx of new contributors and money.  

 

B. Less than half of aware consumers have contributed 
Among consumers who were aware of crowdfunding, just under half had contributed to a campaign. Of those 
who contributed, 47% did so on Kickstarter. Kiva.org, a leading microfinance platform, was second. Several 
hundred other platforms composed the remaining 31%.  

                                                
6 http://dailycrowdsource.com/crowdsourcing-basics/what-is-crowdfunding 
7 http://en.wikipedia.org/wiki/Microfinance 
8 http://www.investopedia.com/terms/p/peer-to-peer-lending.asp 
9 http://en.wikipedia.org/wiki/Crowd_funding#Legal_regulation 
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Insights:  
1. Like most new technologies, consumers need a level of awareness and comfort before fully engaging. 

For crowdfunding, this is usually achieved when a personal connection is made10 - like knowing a 
project owner or finding a campaign related to a preferred cause.  

2. In its early stages, crowdfunding appears to be a two-sided network effect industry where the “winner-
takes-most.”11 We anticipate this industry structure will extend to investment crowdfunding once it is 
legal, with a few platforms attracting most of the transactions plus niche players fulfilling specific 
market opportunities. 

 
 

C.  Likelihood of investing in investment crowdfunding is correlated to previous exposure to 
crowdfunding  

Consumers who were not aware of crowdfunding displayed a very low likelihood of investing in investment 
crowdfunding: 66% definitely would not invest or would merely consider investing. Likelihood of investing 
was significantly higher among consumers who had previously contributed to a campaign. Of those consumers, 
61% definitely or likely would invest.  

Insight: Consumers may not flock to investment crowdfunding immediately upon its legalization. But as 
consumers are exposed to investment crowdfunding through media and social media, as well as friend, family, 
and peer recommendations, investment levels will rise.  

                                                
10 Alon Hillel-Tuch: “Fact: 80% of funds comes from people in your social network”, The SoHo Loft Capital Creation Conference, 

March 13, 2012 
11 www.stern.nyu.edu/networks/Network_economics_slides_2009.ppt   
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D. Consumers expect to “dip their toes” at first 
A majority of consumers polled (54%) expect to invest in 2-4 campaigns per year. The largest per year 
investment level was $250-$999 (29%), although 31% expect to invest over $1000 per year. UK investment 
crowdfunding platform Crowdcube saw average investments of £1,854 (nearly $2,950) in their first year, which 
ended in February 2012.12 

Insight: Actual data from Crowdcube suggests investors may invest at higher levels than they say. Nonetheless, 
it appears consumers will allocate a small portion of their savings and investments towards investment 
crowdfunding at first, and there may not be enough dollars to support the number of companies seeking to use 
crowdfunding to raise funds at first. 
 

 

 
 

 

 

 

 
                                                
12  http://www.growthbusiness.co.uk/news-and-market-deals/business-news/1692488/eleven-businesses-backed-in-first-year-for-

crowdcube.thtml 
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E.  Financial returns and emotional connection to companies will drive interest in investing 
Expected return on investment was the biggest factor towards potential investment (68%). Other financial-
related metrics such as management team (43%) and payback period (41%) also scored in the top half of 
factors. However, emotional reasons, namely the connection with a company founder or employee (51%), or to 
a company’s mission (50%), were also significant.  
At this point, supporting small business, investor rewards (critical in donation-based crowdfunding), using 
investment crowdfunding for portfolio diversification, investing local, and the company’s logo were viewed as 
less significant factors in the decision to invest.  

Insight: With a plethora of investment crowdfunding options to choose from, campaigns that offer both rational 
and emotional reasons to invest will perform best.  

 

5. Conclusions 
The future is bright for crowdfunding. All signs point to awareness, interest, and contributions increasing at a 
rapid rate. The legalization of investment crowdfunding in the U.S. will generate further interest and a much 
larger pool of money as consumers redirect small portions of their savings and investment portfolios.  

This is great news for individuals and entrepreneurs. Over 300 worldwide crowdfunding platforms, however, 
may be unsustainable unless the conversion from awareness to contribution, and average contribution per 
consumer, increases. 

6. About Funding Launchpad 
Funding Launchpad is preparing to launch an investment crowdfunding platform, FundingLaunchpad.com. 
Funding Launchpad will offer startups and small businesses all the tools they need to prepare for investment 
crowdfunding, successfully raise money, and manage investors. Consumers will enjoy a broad variety of 
investments in some of America’s most interesting emerging companies.  
Today, Funding Launchpad provides crowdfunding news, views, and features of crowdfunding campaigns from 
around the world.  


